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CEO Note

We are delighted to release our third report on
‘Responsible Gambling: Consumer Insights and
Trends in Latin America. We launched the first
edition of this survey and research in 2020 with
the aim of gaining a deeper understanding of the
region’s specific needs and challenges, as the online
gambling sector grows in maturity and regulation.

We commissioned this research to support the wider
industry, understand and meet evolving stakeholder
expectations, and help build a sustainable sector in
the region over the long term. This report provides
insights into online gambling markets across Latin
America, highlighting local nuances from country to
country. It details key trends shaping the industry in
major markets, with data gathered from over 2,500
individuals of legal gambling age in Brazil, Argentina,
Colombia, Peru, and Chile.

2025 is set to be an exciting year for Latin America,
with Brazil and Peru officially launching online
regulations. Brazil, in particular, is set to become one
of the world’s largest and fastest-growing regulated
online gambling markets. | am excited about
Playtech’s role as a technology partner, contributing
to the sustainable growth of the online entertainment
sector.

Mor Weizer
CEO Playtech

Markets like Brazil and Peru present significant and
exciting opportunities for growth and innovation in
the online gambling sector. By sharing these insights
and fostering knowledge exchange within the indus-
try, Playtech aims to support the long-term success
of the sector in Latin America, while also promoting
amore responsible and consumer-focused gambling
environment in regulating markets within the region.

We hope that the third edition of this research
continues to provide operators, regulators, poli-
cymakers and the industry at large with practical
insights to support a safe, sustainable online en-
tertainment sector in the region.

Mor Weizer | CEO
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Introduction

As part of its ongoing effort to understand the
evolving trends in Latin America’s online gambling
market, Playtech has partnered with Broadminded
to conduct comprehensive surveys. This third edition
of the report delves deeper into key markets in the
region, providing a richer perspective on player
behaviour and preferences.

The survey involved 2,500 individuals of legal gam-
bling age from Brazil, Argentina, Colombia, Peru, and
Chile. The targeted questions aimed to explore re-
sponsible gambling practices, player concerns, and
the role of technology in enhancing player protection.

The findings offer valuable insights into players’
understanding of gambling, their betting habits,
game preferences, and spending patterns. By
addressing their main concerns, the report

> About Playtech

emphasises the importance of responsible
gambling and regulatory issues, providing
operators with actionable insights. The report
also highlights effective communication channels
and the roles of companies and governments in
ensuring a responsible gambling environment.

Playtech remains dedicated to promoting a safe,
engaging and entertaining betting and gaming
experience. Across all markets, including regulated
or regulating jurisdictions, the importance of safer
gambling continues to be a key topic for the sector.
Through Playtech Protect, the company is delivering
technological solutions to help its partners improve
safeguards as well as collaborate with academics,
non-profit organisations, customers and think tanks
to further develop and advance the delivery of safer
gambling solutions and standards.

Founded in 1999, Playtech is the leading platform, content and services provider in the online gambling
industry in the region, Playtech brings over 20 years of experience and investment in technology to the

gambling sector. With over 180 licensees operating in over 30 regulated markets using its solutions.
The company is focused on regulated and regulating markets across its B2B and B2C businesses. Both
divisions leverage Playtech’s proprietary technology to deliver innovative products and services to ensure
a safe, engaging and entertaining gambling and gaming experience.
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Latin America Overview

Latin America’s regulated online gambling market is
projected to achieve significant growth, with annual
revenue expected to reach USD 6.75 billion by 2027,
up from an anticipated USD 1.51 billion in 2023,
according to VIXIO'. The region’s online gambling
markets are forecasted to grow at a compound
annual growth rate (CAGR) of 11.30% from 2024 to
2029, potentially reaching a market volume of USD
8.71billion by 2029, as reported by Statista2.

Online gambling is becoming an increasingly frequent
activity for many in Latin America, gaining substantial
attention and interest from both consumers and
governments across the region. The robust growth is
primarily driven® by regulatory trends in key markets
such as Brazil, Mexico, and Colombia. Consequently,

numerous regulatory bodies in the region currently
have legislative proposals and frameworks to regulate
the online gambling sector. The expansion of digital
access and connectivity across the region is also a
major contributor, creating favourable conditions for
online gambling operators and their value chains.

From our research, it's clear that consumers
in Latin America have a strong preference for
comprehensive regulatory frameworks that ensure
online gambling companies operate legally, verify
player ages diligently, and protect vulnerable users,
including those at risk of gambling-related harm.
This regulatory foundation remains at the forefrontin
shaping consumer behaviour and promoting a safe
gambling environment across the region.

However, there are notable challenges that
accompany this growth across the countries. Brazil,
with its significant market potential, is positioned
to becoming one of the world’s largest and fastest-
growing regulated online gambling markets. Yet,
the country has faced obstacles in its transition to
regulation, including the need to establish clear rules
for licensing and taxation. Recent developments in

these areas are promising, but the formalisation of
the sector is still in progress.

Meanwhile, Argentina and Chile are navigating
regulatory flux, with changing laws impacting user
perceptions and platform preferences. In Argentina
alone, approximately 300 listed and regulated sites
operate, while over 250 additional gambling sites
have been reported due to alleged irregularities. This
regulatory uncertainty presents both challenges and
opportunities for the industry as it seeks to balance
compliance with market expansion.

Colombia continues to serve as a prime example of
effective regulation in the region. The country has es-
tablished a stable and robust regulatory framework
for online gambling, significantly enhancing player
protection and combating unregulated gambling.
Coljuegos, the regulatory authority overseeing gam-
bling sites in Colombia, has intensified efforts to shut
downillegal platforms. Over the past four years, near-
ly 15,000 unlicensed sites have been blocked, reflect-
ing a strong commitment to safeguarding players and
promoting a regulated gambling environment.

In Peru, the diverse and competitive nature of the mar-
ketis evident, with 115 companies applying for licenses
to offer online gaming and sports gambling services.
Of these, only 29 are Peruvian-owned, while the re-
maining 86 are operated by foreign entities. Highlight-
ing the importance of robust regulatory frameworks
to ensure fair play and consumer protection.

Overall, the regulatory landscape in Latin America is
evolving rapidly, with significant strides beingmade to
enhance player protection and promote a sustainable
and responsible online gambling environment.
By addressing these regulatory challenges and
opportunities, the regionis well-positioned to achieve
substantial growth and innovation in the online
gambling sector.


https://www.vixio.com/news/latin-america-online-gambling-market-set-to-quadruple-according-to-new-report#:~:text=WASHINGTON%20D.C.%2C%20October%2025%20%E2%80%93%20Latin,to%20the%20global%20gambling%20and
https://www.statista.com/outlook/amo/online-gambling/south-america
https://www.statista.com/topics/9877/gambling-in-latin-america/#topicOverview
https://www.statista.com/topics/9877/gambling-in-latin-america/#topicOverview

@ RESPONSIBLE GAMBLING: CONSUMER INSIGHTS AND TRENDS IN LATIN AMERICA

Growing market

The industry’s notable growth trajectory in the region
has highlighted contrasts between social distrust
of online gambling platforms and the emerging
recognition of their benefits. For instance, Colombia
has regulated the sector and is allocating gaming tax
revenues to its healthcare system.

Online gambling is becoming an increasingly frequent
activity for many in Latin America. Three in four
respondents in Brazil and Peru say they place bets
at least once a week, while just over half of Chilean
players do the same. By contrast, around a quarter of
respondentsin the region state that they no longer bet.

Last year brought significant changes to the regula-
tory landscape for online gambling, with Peru and
Brazil launching their regulated markets in 2025. The
evolving regulatory landscape is also shaping policy
and public debate on specific topics, from advertis-
ing regulation to online safety and player protection.

Survey respondents display a range of opinions on the
regulation of gambling advertisements. In Argentina,
respondents felt that restricting gambling ads for those
aged 18 and above should be a policy priority. Mean-
while, respondents from Brazil, Peru, Chile, and Colom-
bia emphasised the importance of including clear infor-
mation about the risks of gambling in ad campaigns.

Preferences for selecting an online gambling platform
differ across Latin America. In Argentina, Colombia,
and Peru, users prioritise fast and reliable payment
methods. In contrast, players in Brazil and Chile place
a higher value on the safety and reliability of the plat-
form. For Colombian players, the value of prizes is the
key factor in their decision-making process.

Overall, the trustworthiness of gambling platforms
is a major issue for most people in the region, with
Peruvian players specifically highlighting data security
asaprimary concern.

Additional insights on key themes and topics across
countriesinclude:

= In every surveyed country except Chile,

women prioritise the variety of games
offered by a platform when choosing
where to play.

= Meanwhile, individuals aged 55 and older
in all markets except Chile and Argentina
place most value on exclusive bonuses
and rewards.

= Younger players aged 18-34 are the most
concerned about the deductions which
platforms take from their winnings.

Views on setting budgets and controlling online gam-
bling spend also vary by gender and country. In most
countries, women are more likely to adhere to specific
spend limits/budgets, while men in Argentina deviate
from this trend. Colombians report spending more
on gambling each month compared to their regional
neighbours, with Argentinians spending the least.

Across all surveyed countries, men tend to
bet more money than women. The 18-24
age group spends the least in Argentina,
Chile, and Colombia, while in Brazil and
Peru, individuals aged 55 and older are the
most conservative with their spending.

In Colombia, most respondents stated that they use
their winnings to pay daily expenses, whereas, in other
countries, the majority of players prefer to save their
winnings. Across all countries, men are more likely to
reinvest their winnings into bets at a later date.

The groups most likely to use their
winnings to pay off debts are

18-24 25-34 35-44
year olds year olds year olds
Colombia Argentina, Brazil

Chile and Peru
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Seeking help for gambling-
related harm

Argentina and Peru had the highest percentages
of respondents who knew where to seek help for
gambling-related harm, while Colombia and Chile had
the most respondents who were unaware of available
resources. Colombia also had the highest number of
respondents who reported unsuccessful attempts to
reduce their gambling spend.

Awareness of gambling
regulations

Awareness of gambling and gambling laws varies
widely, with Brazilians and Argentinians having the
highest levels of awareness and Chileans the lowest.
Respondents across all countries primarily rely on
specialised websites for information about gambling
laws. Government websites are the second most
popular resource in Argentina, Chile, and Colombia.
In Brazil, YouTube videos featuring expert commen-
tary are the second most common source, while in
Peru, social media influencers play a significant role
in informing the public about gambling laws.

In Colombia, the 18-34 age group is the
least informed about gambling and gam-
bling laws.

In Chile, more than half of women report
the same.

Brazilians aged between 18 and 24 have
read more extensively about the country’s
laws than any other age group.

—@ ¢ —(
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Argentina

The online gambling market in Argentina is projected
to experience significant growth, with annual revenue
expected toincrease by over 8%, reaching more than
6 million players by 2029, according to Statista*.
The report also indicates that revenue in the Online
Gambling market is projected to reach USD 1.57bn in
2025. With an annual growth rate (CAGR 2025-2029)
of 6.90%, the market volume is projected to reach
USD 2.05 bn by 2029, positioning Argentina as a sig-
nificant player in the region.

Unlike many countries in the region, Argentina does
not have federal online gambling laws. Regulation is
managed by provincial authorities across the coun-
try’s 24 districts, with a general understanding that
gambling is illegal unless expressly authorised by a
competent authority.

In 2023, populous districts like the City of Buenos
Aires and the Province of Buenos Aires, implemented
online gambling regulations®, requiring operators
to register and pay taxes. In June 2024, the City of
Buenos Aires halted new gambling house licences®
and reviewed the eleven existing ones. Additionally,

access to more than 700 gambling sites was blocked
from Wi-Finetworks in public schoolsin Buenos Aires.

Betting habits

The survey found that 64% of Argentinian players
bet once or more a week. Men bet more frequently
and spend more money, with 69% of men gambling
at least weekly, and 75% spending more than USD
8 (ARS 8,000) per month. In comparison, 59% of
women bet weekly with only 49% surpassing this
amount.

0
; 61%

Slot machines are the most popular
format among Argentine players

35% 27%

Bingo Blackjack

?171?7

51%

Roulette

Key factors for choosing a platform include

fast, reliable payments (58%), security and
reliability (51%) and prize value (44%).

Preferences when selecting a platform

Women - variety of games offered by the
platform (37%)

Men - an easy-to-navigate, user-friendly
interface (35%)

Over 55 years old - fast payment
methods (65%)

(@\

>
7)

V=)  Younger bettors (18-24) - fast and
efficient customer support (45%)

o
((

>
q

Men Women

Blackjack

Bingo

Slot machines are more popular
’J? among the +55 age group.



https://www.statista.com/outlook/amo/online-gambling/argentina
https://www.cronista.com/columnistas/la-revolucion-del-juego-online-en-argentina-y-su-regulacion/
https://www.infobae.com/salud/2024/06/26/ludopatia-la-ciudad-no-habilitara-nuevas-licencias-de-apuestas-online-para-cuidar-la-salud-mental-de-los-jovenes/
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49% of players set a budget before gambling
(though a quarter of these often exceed their
own budget limit), and 63% of players spend less
than USD 15 (ARS 15,000) per month. Nearly half
of Argentine players (46%) said they save their
winnings, while 30% said they use winnings for daily
expenses.

((((
(¢
(U

46%
Save their winnings

\. J

30%

Use winnings to pay
daily expenses

e A

24% ( )
Use their winnings 240/0

for more gambling Spend their winnings on
special occasions

. J

Only 2% reported never having won

Those aged 35-54 are more likely to save their
gambling winnings (51%) compared to the 24-34
age group (42%). Younger players are most likely to
use winnings for daily expenses (41%), compared to
just 22% of the over-55s.

Advertising concerns

Driven by media and parent group campaigns to
ban gambling ads aimed at teens and children,
regulatory bodies have increased their control
over gambling advertising. However, Argentine
respondents are calling for even tighter regulations.
One in four (25%) support limiting gambling ads to
specific times of the day, a higher proportion than
in neighbouring countries. The majority (85%) of
respondents are concerned about gambling ads
targeting under-18s, and 88% would like to see
stricter age checks on online gambling sites.

wirer g
WIN.

B

42%
Think ads should not
encourage impulsive
or excessive gambling

42%
Believe ads should
clearly communicate

the risks of gambling

r N

67%

Feel gambling companies do not care about the
safety and well-being of the public

75%

Believe gambling companies should help/do
more for people with gambling addiction
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\/
%}% While 77% of respondents want increased
— regulation of gambling advertisements,

and 53% would feel safer if they knew
a gambling platform was legal and
registered, only 16% consider themselves
well-informed about Argentina’s gambling
laws.

Four in ten former players stopped gambling
because they lost too much money or found it boring
(88%, in both cases), while 29% lost trust in gambling
companies. High financial risks deterred one third
(33%) of non-players, while 21% cited addiction fears.

Among all survey respondents in Argentina, 65%
knew where to seek help in case of gambling-related
problems - from support groups and rehabilitation
centres, psychologists and health professionals. Half
of these respondents knew exactly where to go, while
the other half had some idea.

The biggest concern for online players in Argentina
is platform trustworthiness (53%), followed by data
security (45%). Three in ten Argentinian players (28%))
unsuccessfully attempted to reduce their gambling,
the lowest rate among the markets in this report.

Trust and security concerns

A significant portion of respondents believe that
gambling platforms are rigged to prevent people
from winning, and 62% think sports games are fixed
to favour certain players. Additionally, more than half
(52%) feel that professional athletes should not be

allowed to bet on sports matches.
More than half (55%) of all players prefer
platforms that sponsor their favourite
| team, with 67% of 18-24 year olds sharing
this view, higher than any other age group.

Players in Argentina exhibit a cautious approach
to managing their finances, with a strong focus
on budgeting and saving winnings. Key concerns
revolve around platform trustworthiness and
security, highlighting the need for stronger
regulatory frameworks across all provinces and
better sectoral transparency. Furthermore, with
significant portions of the population unfamiliar
with gambling laws, there is a clear opportunity to
improve education and awareness of the risks of
gambling-related financial harm.
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Brazil

The expanding gambling market in Brazil” is a major
driver of growth in the region, reflecting the growing
interest in sports gambling and other online gaming
formats. The regulated fixed-odds sports gambling
market in Brazil began operating on 1st January 2025,
with new rules for all platforms in the sector. Sixty-
nine gambling® companies are currently authorised
to operate, a number that is expected to increase in
the coming months. Increased regulation of the sector
presents opportunities for compliant companies to
enter the market and operate in Brazil.

This development promises to transform the way
Brazilians interact with gambling, solidifying Brazil's
position as a strategic market for the sector globally.

The legalisation to pave the way for sports
gambling in 2018 and the regulation of online
gambling this year are the key growth drivers for
the market. According to VIXIO®, Brazilis projected to
account for approximately 45% of the total regulated
LatAm online market by 2027, with Brazil, Mexico
and Colombia combined accounting for nearly 80%.
Approximately 14% of the population (22 million
people) placed at least one bet™ in 2023. Sports
gambling is one of the fastest-growing sectors, with
football" the most popular sport among players.

@ In 2024, the betting sector in Brazil invested
around USD 100 million (BRL 555 million) in
| contracts with more than a dozen Brazilian

football teams.

To receive authorisation, companies must establish a
local presence in Brazil, pay a BRL 30 million fee to
the Federal Government for a five-year licence, whilst
complying with strict regulations on cybersecurity,
financial safeguards, and anti-money laundering
measures. Authorised operators are also required
to use the new “.bet.br” domain, making it easier for
consumers to identify legitimate platforms.

In Brazil, consumers are subject to several
requirements that encourage responsible gambling.
For instance, players must be at least 18 years old,
provide a valid CPF (Brazilian individual taxpayer
registry number), and complete facial recognition
during the account registration process. Additionally,
new rules govern how players are paid and winnings
are withdrawn—credit card deposits, for example, are
no longer allowed.

This comprehensive regulatory framework aims to
foster a safer, more transparent gambling environment
for both operators and consumers.

Betting habits

Brazilian players are highly engaged with gambling,
with 91% of players reporting that they bet at least
once a month. Three in four (73%) bet at least once a
week. However, only 24% bet more than USD 34 (BRL
200)* per month, while 563% bet USD 17 (BRL 100)
or less per month. More than half (51%) of Brazilian
players set a financial limit before placing their bets,
while 29% of these regularly surpass their own, self-
imposed limits. Men are more likely to adjust their
budgets based on wins or losses - 21%, compared to
11% of women.

*this figure represents approximately 15% of the minimum wage

in Brazil.

Respondents who stated that they no
longer betcited the following reasons:

O

31% cited a loss of trust in gambling
companies as their main reason for quitting

28% quit due to financial losses

25% state that they felt deceived by online
gambling platforms

22% quit due to the high financial risks
involved.



https://www.statista.com/topics/9877/gambling-in-latin-america/#topicOverview
https://istoedinheiro.com.br/bets-sobe-para-69-o-numero-de-empresas-autorizadas-a-operar-no-brasil-veja-lista/
https://istoedinheiro.com.br/bets-sobe-para-69-o-numero-de-empresas-autorizadas-a-operar-no-brasil-veja-lista/
https://www.vixio.com/research/latin-america-online-outlook-2023
https://www.infomoney.com.br/onde-investir/14-da-populacao-brasileira-apostou-ao-menos-uma-vez-em-2023-mais-ricos-apostam-mais/
https://zimpler.com/pt/blog/insights-exclusivos-sobre-o-crescente-mercado-online-de-igaming-no-brasil/
https://zimpler.com/pt/blog/insights-exclusivos-sobre-o-crescente-mercado-online-de-igaming-no-brasil/
https://exame.com/marketing/investimento-das-casas-de-apostas-em-patrocinios-ultrapassa-meio-bilhao-por-ano-na-serie-a/
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Among the respondents who stated that they have
never placed a bet, one third (33%) believe gambling
platforms are rigged, with the same proportion (33%)
citing fears over losing money or becoming addicted.

When selecting an online gambling platform, 61%
of Brazilian players prioritise security and reliability
as the most important factor, while 60% value fast
and reliable payment methods. Roulette is the most
popular online game (55%), followed by bingo and
slot games (43% for both).

Age infographic on frequency

18-24 _ 37%
2-34 [ 44%
35-44 [N 529
45-54 _ 43%
wss [ 28%

Bet more than
once aweek

When choosing a platform, the importance of
prize/reward value varies with age - It is the

most important factor for 60% of players over
55, but only for 28% of 18-24 year olds.

Brazilian players take different approaches with
their winnings - 44% add them to savings, 33% use
winnings for daily expenses, while 28% of players
choose to reinvest winnings into further bets.

Respondents aged 25-34 are most likely to spend and
reinvest their winnings in additional bets(37%). Women
are more likely to use gambling winnings to pay off
debts (29%), compared to just 16% of men. More than
half (51%) of young players (aged 18-24) save their
winnings, while only 40% of over-55s do so.

Preferences

M) 79% 50%
betting prefer
weekly roulette

o 38% g 48% of
«Q-
duv); prefer @jl men seta

slot games budget

342% spend between BRL 50
and BRL 100 per month

When choosing a betting platform

Men
8 (o

449 value ease of navigation and
user-friendly interfaces, and 39%

exclusive bonuses and competitively

\_/ priced bets.

) 66% 61%
betting prefer
weekly roulette

51% ?—_)o—_l 549 of
E(@ prefer S men seta
bingo budget

28% spend less than BRL 50
per month

When choosing a betting platform

Woman
<
28 (on

51% value customer support
and 39% user reviews and

\_/ recommendations
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Consumer safety and concerns

Distrust in gambling platforms is a major concern for
55% of Brazilian respondents. Data security worries
51% of participants, while 39% fear becoming
addicted to gambling. Meanwhile, one in four former
players say they have been scammed on an online
gambling platform.

Six in ten survey respondents (59%) would feel safer
gambling if they were confident the platform was legal
and registered. A significant 72% believe that online

gambling platforms are manipulated to prevent users
from winning.

= Distrust in betting platforms

Men

Women

= Belief that platforms are rigged and this prevents
people from winning

Men

The belief that platforms are rigged is a
major reason why some individuals avoid
or stop gambling: 33% of those who have
considered gambling but never tried cite
this as a key factor in their decision.

Most survey respondents (85%) expressed concern
about gambling companies targeting teenagers in
their advertising. 82% believe more should be done
to regulate ads, while 89% affirmed that platforms
should have stricter age-verification policies. Similarly,
81% agreed that gambling companies should mobilise
to help people with gambling addiction.
Eo—: Three out of four Brazilians (74%) believe
\Pv) that some sports matches are fixed to fa-
vour players, while 60% state that profes-
sional athletes should not be allowed to
place bets on sports matches.

Knowledge of Brazilian gambling laws remains low,
with only 15% of respondents claiming to be well-in-
formed, and 37% saying they have some knowledge.
Of those, 44% rely on specialised gambling websites
and 40% on YouTube videos for legislation updates
from sectoral experts.

Responsible gambling

A third of survey respondents (33%) reported
unsuccessfulattempts toreduce theirgambling.26%
stated that they do not know where to go for support
for gambling-related issues, and 15% mentioned that
they have never considered it. Among those who are
aware of where to get help, 31% say they would turn
to psychologists and health professionals, while 18%
would seek help directly from the gambling platform.
Many players are also concerned about the potential
for impulsive behaviour.

of respondents expressed fear that
they may act irrationally when betting

37%

of respondents stated that they worry
about becoming addicted to gambling

39%

\. J
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Chile

Online gambling has rapidly gained popularity in
Chile, driven by increasing consumer interest and
a growing demand for modern gambling options.
Despite its rising popularity, the market remains
largely unregulated. The government is working to
pass a regulatory framework'™ through Congress,
following a 2023 Supreme Court decision®™ that
ordered internet service providers to block access to
more than twenty online sports gambling sites, and a
2023 ban on online gambling sponsorships™.

Meanwhile, many platforms continue to operate
internationally, offering online gambling in Chile
without regulation. The Chilean government is
seeking to regulate these platforms as a matter of
urgency, citing concerns over consumer protection
and tax revenue loss.

The Gaming Casino Superintendence (SCJ)",
responsible for granting operating licences,
published a National Responsible Gaming Strategy
in 2022. The draft law under congressional debate
includes a 20% tax on gross profit'®, a 1% tax for
the Responsible Gaming programme, and an annual
tax of 2% on gross income. Additionally, the Financial
Analysis Unit (Unidad de Analisis Financiero, UAF)
was established to prevent money laundering and
terrorist financing, ensuring compliance with anti-
money laundering (AML) standards.

Betting habits

Chilean respondents place bets less frequently than
those in other Latin American countries, with 82%
gambling at least once a month and 53% at least
once a week. 77% of Chilean players spend up to
CLP 30.000 per month, while 49% spend up to CLP
10.000. Meanwhile, 8% report spending more than
CLP 50.000 on a monthly basis.

Slot games are most popular with Chilean players,
preferred by 65% of players, followed by roulette (60%).
@‘ Men place bets more than women, with

61% gambling weekly, compared to 45%
of women. Younger players (18-24 year
olds) place bets less often, with 33% of
this demographic gambling only on spe-
cial occasions.

The greatest concerns of Chilean respondents when
deciding whether to use aplatformare trustin the plat-
form (62%) and data security (57%). When choosing
an online gambling platform, Chilean players prioritise
safety and reliability (54%), fast and reliable payment
methods (53%), and prize/reward value (53%).

Confidence levels were much higher in national
gambling platforms (39%) than in foreign owned sites
(6%) among players, former players, and potential
playersin Chile.More than half of all survey respondents
(54%) believe that professional athletes should not be
allowed to place bets on sports matches.

= While 63% of players say they feel safer

_@ if they know they are using a legal and

registered platform, just 15% feel they are

‘ fully up-to-speed on the law, with a further
31% saying they have some knowledge.

{:6:} For 18-34 year olds, the main reasons for

choosing a platform are similar to those
~ already mentioned. However, there are
some aspects worth highlighting: Platform
user reviews and recommendations
(49%); Fast and efficient customer
support (43%); High-quality graphics and
animations (25%).



https://www.latercera.com/la-tercera-pm/noticia/el-gobierno-se-mete-en-las-casas-de-apuestas-el-detalle-de-las-indicaciones-para-regular-los-juegos-de-azar-online-que-tienen-en-jaque-al-futbol-chileno/YSOG54ZICNC75N35NGXM555YSQ/
https://www.theclinic.cl/2023/09/13/casas-de-apuesta-explicacion-consecuencias-fallo-corte-supremadenuncia-polla-chilena/
https://www.elmostrador.cl/noticias/pais/2024/04/03/los-aspectos-mas-polemicos-de-la-futura-ley-de-apuestas-en-chile/
https://www.scj.gob.cl/
https://next.io/news/regulation/chile-moves-to-regulate-online-gambling-with-20-tax-on-operator-gross-income/
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Budget management

Budget management plays a significant role in
Chilean players’ behaviour, with 46% setting a limit
before gambling, although 24% of these admit to
occasionally exceeding their budget. Players aged
35-44 are the least likely to stick to planned budgets
(16%), compared to 46% of over-55s. When Chilean
players win, 37% save their winnings, 32% use their
winnings to play again, and 31% use the money to pay
off debts.

Gender differences are significant:

= More women use gambling winnings for bills and
daily expenses, compared to men

Men 23%

Women 36%

= 38% of men choose to play again with their
winnings, while only 25% of women do so

Men 38%

Women 25%

= Men are more likely to buy non-essentials with
their winnings

Men 23%

Financial loss was the main reason for quitting
gambling among 31% of former players, cited by 36%
of men and 27% of women. High financial risks were
- Women tend to make planned purchases cited by 36% of female ex-players, compared to just
14% of men. Boredom was another notable reason,
cited by 31% of respondents. Among those who have
never placed a bet online, a fear of losing money
or becoming addicted was mentioned by 42% of
women and 32% of men.

Women B LA

Men [l k{7

Women -4 78
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Trust and Security

A significant portion of Chileans (65%) believe that
online gambling sites are unfair and designed to
prevent people from winning. A strong feeling of
distrust prevails, with 73% believing that some sports
matches are fixed to benefit players. Concerns about
the safety and well-being of the public are also
prevalent, with 62% feeling that gambling companies
do not prioritise these issues.

In Chile, 80% of survey respondents are in favour of
stricter regulation of gambling advertisements, and
77% think that gambling companies should support
individuals struggling with gambling addiction. A
large majority (83%) are worried about gambling
adverts targeting teenagers and children, while 86%
feel that online gambling sites should have stricter age
verification policies.

@‘.%. Older Chileans are more likely to support

~Y7 P stricter age verification policies, with 93%
of respondents over 55 years agreeing
with this stance.

Around half of the survey’s respondents (46%)
believe that gambling advertisements should clearly
communicate the risks of gambling, while the same
proportion (46%) think regulatory frameworks should
ensure that gambling ads comply with legal standards
and only appear on legalised websites.

Chileans have the lowest awareness of

Ep‘ these laws among all countries surveyed,
with almost half (48%) of people saying
they don’t know anything about gambling
laws at all. Only 15% feel well-informed
about gambling laws, while 31% say they
have some knowledge.

Among Chilean players, 31% have attempted toreduce
their gambling activity but were unsuccessful, 27%
worry about acting impulsively when gambling and
29% are concerned about the potential for addiction.
Additionally, 28% of respondents do not know where
to seek help for gambling-related issues. While 16%
had never considered it, 26% said they would know
where to find help, citing psychologists and health
professionals as resources.
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Colombia

Colombia was the first Latin American country to
regulate online gambling, with the eGaming Act of
2016. Today, the country has more than 8 million
active bettor accounts" (though people can register
for more than one. Bets on football games™ are
particularly popular amongst Colombians, reportedly
accounting for 85% of all sports betting.

With sixteen approved operators, internet-operated
gambling reported sales exceeding USD 2.3 billion
(COP 10 trillion)"™ in the second quarter of 2024.
Currently, online gambling accounts for 47% of the
total national gambling revenue, highlighting its
dominant role in the Colombian market. This growing
segment has become a key contributor to the
industry’s overall performance, driven by increasing
consumer interest and significant participation in
sports events.

In Colombia, operating licenses in online gaming
generated revenue of around USD 76 million (318
billion Colombian pesos?®) in 2023, with the
associated tax earnings mostly redirected towards
the healthcare sector. In the first quarter of 2024,
around USD 55 million (231 billion Colombian
pesos?') was directed by the state to healthcare.

Betting habits

87% of Colombian survey respondents who place
bets do so at least once a month, while 67% make a
bet at least once a week. Those aged 45-54 are the
most frequent players, with 75% gambling at least
once a week, compared to just 52% of 18-24 year
olds. Roulette and bingo are the most popular online
games, each preferred by 60% of participants, while
slot games are favoured by 45%, and blackjack is
preferred by 32% of players.

When choosing a gambling platform, the most
important factors for Colombian players are fast
and reliable payment methods (58%), safety and

reliability (57%), and prize/reward value (52%).
48% of Colombian players in this study say they
value platforms which offer exclusive bonuses and
rewards.

|——| The availability of a smartphone app is
——— key for 37% of Colombians, while 52%

seek higher rewards. Competitive odds
are important to 39%, and 48% prefer ex-
clusive bonuses. Out of all the countries
surveyed, Colombia places most value on
economic factors.

The trustworthiness of gambling platforms is a
primary concern for 55% of players, followed closely
by worries about data security, cited by 54%. Most
Colombian players, former players, and would-be
players (61%) say they would feel safer gambling if
they knew they were using a legal and registered
platform, while 54% would feel safer if the platform
offeredavariety of paymentand withdrawal methods.

Survey respondents who do not place bets cite high
financial risks (37%) and the fear of losing money or
becoming addicted (34%). A further 26% say they
don’t place bets because of a lack of regulations
protecting against fraud and gambling addiction - a
concern shared by 29% of female non-players and
just 14% of men in the same category.


https://www.elpais.com.co/economia/cuanto-han-crecido-las-apuestas-en-linea-colombia.html
https://forbes.co/2024/08/28/deportes-2/apuestas-deportivas-creceran-40-en-colombia-este-2024-por-cuenta-de-los-grandes-eventos
https://www.coljuegos.gov.co/publicaciones/306981/apuestas-en-linea-impulsaron-incremento-del-pib-colombiano-durante-segundo-trimestre-de-2024/
https://www.coljuegos.gov.co/publicaciones/306981/apuestas-en-linea-impulsaron-incremento-del-pib-colombiano-durante-segundo-trimestre-de-2024/
https://www.semana.com/economia/empresas/articulo/durante-2023-los-operadores-de-juegos-en-linea-transfirieron-317977-millones-de-pesos-al-sector-salud/202443/
https://www.semana.com/economia/empresas/articulo/durante-2023-los-operadores-de-juegos-en-linea-transfirieron-317977-millones-de-pesos-al-sector-salud/202443/
https://www.coljuegos.gov.co/publicaciones/306981/apuestas-en-linea-impulsaron-incremento-del-pib-colombiano-durante-segundo-trimestre-de-2024/
https://www.coljuegos.gov.co/publicaciones/306981/apuestas-en-linea-impulsaron-incremento-del-pib-colombiano-durante-segundo-trimestre-de-2024/
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Setting financial limits

Almost half of Colombian respondents (49%) set
budgets, with the majority of these (73%) sticking to
their limit. Age seems to be a factor, with 42% of those
aged 55+ sticking to their budgets, compared to 25%
of 18-24 year olds. Notably, 20% of those aged above
55 years old do not set any budget.

= 42% of bettors aged 55+ stick to their budget,
compared to 25% of 18-24 year olds.

18-24 year olds 25%

One in five (21%) allocate less than COP 10,000
monthly, but one third (32%) of players said they
wager more than COP 50,000 per month, with men
emerging as bigger spenders - 36% spend more than
COP 50.000 per month, while among women this
percentage is 26%. Nearly half (44%) of the over-55s
report spending more than COP 50.000 on gambling
on a monthly basis.

= 44% of those over 55 wager over COP 50,000
monthly. In contrast, only 14% of younger people,
aged 18-24, do the same.

18-24 years-old

Most players use their winnings to cover essential
expenses. Half of the 18-24 year olds (48%) save
what they earn from gambling, while only 36% of
over-bbs do so.

47% 43% 38%
use their save their use winnings
winnings for winnings to pay off
daily expenses debts
\. /A \

Trust & regulation

There is a sense of distrust towards gambling
companies and gambling in general, with 71% of the
opinion that gambling companies do not care about
the safety and well-being of the general public. The
same proportion of respondents (71%) believe that
sports matches may be rigged to favour players, while
64% believe that platforms are manipulated to prevent
user gains.

Meanwhile, 82% feel these companies should assist
those with a gambling addiction, and 58% believe
professional athletes should not be allowed to place
bets on sports matches.

Four out of five (80%) Colombians agree that more
should be done to regulate gambling advertisements,
and 82% think that gambling companies should do
more to help people with gambling-related problems.
Half of the survey respondents (50%) believe sectoral
ads should clearly communicate the risks of gambling,
and 47% emphasise the importance of ensuring ads
comply with legal standards and are restricted to
appearing exclusively on legalised sites.
W Only 14% of respondents feel well-in-
E formed about gambling laws in Colombia,
with the majority relying on specialised
‘ websites and government resources for
information.

Six out of seven respondents (86%) believe online
gambling platforms should enforce stricter policies to
verify the age of players, and 83% of respondents are
concerned about gambling advertisements targeting
teenagers and children.

= 95% of those aged 55+ are concerned about betting
advertisements targeting children and teenagers,
compared to 68% of 18-24 year olds.

18-24 year olds 68%
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Finding Support for Gambling-Related Harm

One in three (34%) players have unsuccessfully
attempted to reduce their gambling. Compared to
other countries in this report, Colombians know the
least about resources that could provide support in
cases of gambling-related harm and addiction.Onein
three (34%) do not know where to seek help. However,
23% said they know exactly where to go when help is
needed, and a further 30% said they have some idea.
Psychologists and health professionals were cited by
55% of these respondents.

Despite having one of the most robust regulatory
frameworks in the region, underlying fears prevail,
with 41% of players saying they are afraid of becoming
addicted. A further 17% are afraid of their family’s
reactionsif they find out they bet, a higher percentage
than in any other country included in the study.
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Peru

Online gambling is quickly growing in popularity in
Peru, and is projected to exceed USD 345.7 million?2
in 2025, with an average revenue per user (ARPU) of
USD 4532, Football captured around 90%?* of the
market, highlighting the nation’s love for the sport.
Peru’s gambling market, valued at approximately
USD 2.5 billion?3, is drawing significant interest from
both international and local operators.

Mincetur (Ministry of Foreign Trade and Tourism)
gambling regulations26 cameinto effectin February
2024, outlining the technical and regulatory
requirements for gambling operators wishing to
offer services. By mid-2024, 145 operators had
already applied for licenses in Peru, with some still
awaiting authorization. Sectoral taxation® beganin
2025, atarate of 0.3% effective until June,increasing
to 1% by July 2025.

High-frequency players

Peruvians place bets more often than any other
Latin American participants in our survey, with 92%
reporting that they place bets at least once a month.
Three quarters (75%) of Peruvian playersin the survey
said they place bets at least once a week. One in four
(25%) over-55 year olds only place bets on special
occasions (e.g., when prizes are high).

Peruvians’ favourite games are slot machines and
roulette, each chosen by 59% of respondents,
followed by bingo (48%) and blackjack (28%).

The most important factors influencing the choice
of an online gambling platform are as follows:

\@’ » Fast and reliable payment methods (53%)
= Safety and reliability (47%)
= Prize/reward value (44%)
= Exclusive bonuses (39%)
= Competitive prices/odds (31%)

One in three (34%) players value the availability of a
smartphone app and the variety of games offered
by the platform. Two-thirds (65%) of Peruvian
respondents believe that some sports matches are
rigged to favour players, while 57% said professional
athletes should not be allowed to place bets on sports
matches, which is a similar figure to Colombia and
Brazil.

Women favour recommendations from friends
and family (29%) and user reviews (27%). For men,
competitive prices and odds are key (38%), as is easy
navigation (35%).

Preferences
Men

Women

Blackjack

Poker §

Video Poker @

&
Crash Games +i. |

Bingo (165

>
Slot Games

Roulette @)


http://statista.com/outlook/amo/online-gambling/peru#:~:text=Revenue%20in%20the%20Online%20Gambling,US%24420.60m%20by%202029.
http://statista.com/outlook/amo/online-gambling/peru#:~:text=Revenue%20in%20the%20Online%20Gambling,US%24420.60m%20by%202029.
https://gestion.pe/economia/el-90-de-apuestas-deportivas-en-peru-corresponden-al-futbol-nndc-noticia/#google_vignette
https://env.media/wp-content/uploads/peru-regulated-gambling-market.pdf
https://www.gob.pe/institucion/mincetur/normas-legales/4743535-005-2023-mincetur
https://www.infobae.com/peru/2025/01/19/gobierno-posterga-la-aplicacion-del-impuesto-selectivo-al-consumo-del-1-para-juegos-y-apuestas-online-hasta-julio-de-2025/
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Betting habits

Just 44% of players in Peru set a budget before
gambling (the lowest rate of the Latin American
countries surveyed), although 30% of these players
said they sometimes exceed their own limits. Most
players (85%) spend less than 200 Peruvian soles per
month, with 25% spending less than 50 Peruvian soles
monthly.

When it comes to managing winnings, 45% of players
in Peru said they save their winnings. One in three
(33%) use their winnings to pay daily expenses, while
30% opt to reinvest their takings in further betting.
Younger players (18-24 years old) are the most likely
to save their winnings (51%), while older players (+55
years old) are the most likely to use their winnings to
pay daily expenses (50%).

Peruvians said they would feel safer when gambling
online if the platform they are using is certifiably legal
and registered (51%), and offers a variety of payment
and withdrawal methods (47%).

Advertising regulation

80% of Peruvian respondents want to see strength-
ened regulation for gambling advertisements, while
82% said gambling companies need to do more to
help problem players. For example, 40% of respond-
ents believe sectoral ads should include clear infor-
mation about the risks of gambling, and 39% believe
that ads should comply with legal standards and
only appear on legalised sites. Another 35% say ads
should not encourage impulsive or excessive gam-
bling, while one in three (33%) support restricting
ads to +18 players. 89% of respondents said gam-
bling platforms need to introduce stricter age verifi-
cation policies.

The most important factor
regarding the regulation of gambling
advertising for each age group:

Restrict ads/advertising based
on user age (only for +18)

Ensure ads comply with legal
standards and only appear on
legalized sites

Require ads to include clear
information about the risks of
gambling

Nearly half (44%) of Peruvian survey respondents
stated that they do not have any knowledge about
gambling laws in their country, with just 17% feeling
well-informed and a further 33% saying they have
some knowledge. Among the latter category, 67%
obtain information through specialised websites, while
34% do so via social networks and influencer profiles.

Peruvians are suspicious of sports and gambling,
with 64% believing that some sports results are
rigged and 58% believing that gambling sites unfairly
prevent players from winning. Additionally, 59% of
respondents believe gambling companies ignore
public safety.
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Finding help

A slightly higher proportion of Peruvians (36%)
reported unsuccessful attempts to reduce their
gambling than in other countries in this report. One
in three (33%) survey respondents said they knew
exactly where to go in the event of gambling-related
harm, while a slightly smaller proportion (31%) said
they had some idea. By contrast, one in five (22%)
have no idea where to seek help. Older players (55+)
are the least informed, with only 10% knowing where
to seek help, the lowest percentage among age
groups.

Of those who know where to go for help, 44% would
turn to psychologists and health professionals,
followed by 17% who identified support groups and
rehabilitation centres as places in which to seek help.

Among former players, the main reasons for quitting
include considerable financial risks (31%), losing
money due to bad luck (24%), and boredom (21%).
Additionally, 21% mentioned they quit because they
were spending too much time gambling. Meanwhile,
among respondents who have never placed bets,
31% cited a fear of losing all their money or becoming
addicted, while 26% cited high financial risks as the
main reason.

= High financial risks are cited as the main reason to
quit gambling among:

Women
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Conclusion

Latin Americais animportant region to watch in 2025
and beyond, as considerable growth is projected in
the online gambling sector. The survey conducted in
2022 highlighted a greater need for player protection
tools and information about safe gambling. By 2025,
the focus has shifted towards education about
responsible behaviour and the use of technology
to identify at-risk behaviour, enabling personalised
interventions for players in critical situations.

Concerns about gambling advertising and the
importance of advertising regulation has also gained
prominence in the 2025 survey. While previous
concerns centred on security and the tools offered
by platforms, respondents now emphasise that
advertising campaigns should not target children
and young people, and favour regulation to enforce
stricter age verification policies. Consumer trust in
recognised brands remains a relevant factor, but
in 2025, this trust is directly linked to transparent
communication about the legal status of platforms
and government regulations.

This year’s survey results clearly show that Latin
Americans support sectoral regulation, with a
particular focus on advertising standards and
practices. The findings also indicate certain levels
of mistrust, with consumers doubting the industry’s
commitment to customer fairness. Players want
safe and reliable platforms, with easy-to-navigate
payment systems. They seek reassurance that
their online gambling is legal and above board, with
regulated operators that refrain from targeting
young people in their advertising. A vast majority
want more stringent regulation of gambling ads and
campaigns that clearly illustrate the risks related to
gambling, something which is particularly evident in
Peru and Chile. Respondents were broadly opposed
to gambling platforms targeting children and want
these platforms to introduce stricter age verification
policies.
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Awareness of gambling companies’ social
responsibility has increased considerably in recent
years. Four out of five respondents stated that
they believe that companies should play an active
role in helping people with gambling-related harm
issues. The industry has an important role to play in
raising awareness and promoting education about
responsible gambling tools and behaviour as well as
signposting resources to support those experiencing
at-risk behaviours. Exploring how technology can
assistinidentifying key at-risk behaviours and enable

personalised interventions is also crucial.

In the first iteration of this study, Latin Americans
reported that they would feel safer gambling online
if they had more information about the company
offering these services (44%), and brand recognition
(42%). Little has changed in 2025, with survey
respondents (players and non-players) saying they
would feel safer if the gambling platform is well
known to them. Clear communication, that includes
governmental regulations regarding gambling and
sports gambling, will serve to enhance consumer
safety and build confidence within the sector.

This year the focus has expanded to address the
impact of more advanced regulations, such as the
changes in Brazil and Peru, which formalised their
respective gambling markets. Colombia remains a
regional benchmark thanks to its robust regulatory
structure, while Argentina and Chile continue to
undergo legislative transitions. Despite its great
potential, Brazil faced challenges in implementing
regulations that may enhance consumer confidence.

The Latin American online gambling market is on
the cusp of significant growth, driven by evolving
regulations and increasing consumer engagement.
Whilst the market has seen an expansion of regulation
in countries such as Brazil, Peru and Colombia,
the 2025 survey underscores the critical need for
enhanced player protection, responsible advertising,
and greater transparency from operators. As the
region continues to refine its regulatory frameworks,
prioritising consumer trust and social responsibility
will be key.

The progress witnessed in Brazil, Peru and Colombia
highlights the potential for creating a safer and more
transparent gambling environment. However, the
region still faces challenges, including the need for
consistent regulations and comprehensive policies
to safeguard players from financial and social risks.
The industry’s success will depend on its ability to
collaborate effectively with regulators, operators,
and suppliers to build a sustainable future.



@ RESPONSIBLE GAMBLING: CONSUMER INSIGHTS AND TRENDS IN LATIN AMERICA

References

‘L atin America online gambling market set to quadruple, according to new report’ (VIXIO)

<https://www.vixio.com/news/latin-america-online-gambling-market-set-to-quadruple-according-to-new-report> accessed February 2025.

z ‘Gambling - Worldwide’ (Statista) <https://www.statista.com/outlook/amo/online-gambling/south-america> accessed February 2025.

®‘Gambling in Latin America’ (Statista) <www.statista.com/topics/9877/gambling-in-latin-america/#topicOverview> accessed February 2025.

¢ ‘Gambling - Worldwide | Statista Market Forecast’ (Statista) <www.statista.com/outlook/amo/online-gambling/argentina>

accessed February 2025.

®‘Larevolucion del juego online en Argentinay su regulacién’ (El Cronista)

<https://www.cronista.com/columnistas/la-revolucion-del-juego-online-en-argentina-y-su-regulacion/> accessed February 2025.

e ‘Ludopatia: la Ciudad no habilitara nuevas licencias de apuestas online para cuidar la salud mental de los jévenes’ (Infobae) <https://www.

infobae.com/salud/2024/06/26/ludopatia-la-ciudad-no-habilitara-nuevas-licencias-de-apuestas-online-para-cuidar-la-salud-mental-de-

los-jovenes/>accessed February 2025.

! ‘Gambling in Latin America - statistics and facts’ (Statista) <https://www.statista.com/topics/9877/gambling-in-latin-

america/#topicOverview> accessed February 2025.

®Bets: Sobe para 69 o nimero de empresas autorizadas a operar no Brasil; veja lista’ (Istoé Dinheiro) <https://istoedinheiro.com.br/bets-sobe-

para-69-o-numero-de-empresas-autorizadas-a-operar-no-brasil-veja-lista/> accessed February 2025.

°14%da populagéo brasileira apostou ao menos uma vez em 2023; mais ricos apostam mais’ (InfoMoney) <https://www.infomoney.com.br/

onde-investir/14-da-populacao-brasileira-apostou-ac-menos-uma-vez-em-2023-mais-ricos-apostam-mais/> accessed February 2025.

"°nsights exclusivos sobre o crescente mercado online de iGaming no Brasil’ (Zimpler)

<https://zimpler.com/pt/blog/insights-exclusivos-sobre-o-crescente-mercado-online-de-igaming-no-brasil/> accessed February 2025.

"L atin America Online Outlook 2023’ (Vixio) <https://www.vixio.com/research/latin-america-online-outlook-2023> accessed February 2025.

2 ¢ : . . . . .
2| gobierno entrade lleno arayarles la cancha a las casas de apuestas: las indicaciones para regular los juegos de azar online

que tienen en jaque al futbol chileno’ (LaTercera) <https://www.latercera.com/la-tercera-pm/noticia/el-gobierno-se-mete-en-las-

casas-de-apuestas-el-detalle-de-las-indicaciones-para-regular-los-juegos-de-azar-online-que-tienen-en-jaque-al-futbol-chileno/
YSOG54ZICNC75N35NGXM555YSQ/> accessed February 2025.

13« . « . »
Las consecuencias del fallo de la Corte Suprema contra las casas de apuestas: “Ya no van poder tener un contacto con los clientes™ (The

Clinic) <https://www.theclinic.cl/2023/09/13/casas-de-apuesta-explicacion-consecuencias-fallo-corte-supremadenuncia-polla-chilena/>

accessed February 2025.

"1 os aspectos mas polémicos de la futura Ley de Apuestas en Chile’ (El Mostrador) <https://www.elmostrador.cl/noticias/

pais/2024/04/03/los-aspectos-mas-polemicos-de-la-futura-ley-de-apuestas-en-chile/>accessed February 2025.



https://www.vixio.com/news/latin-america-online-gambling-market-set-to-quadruple-according-to-new-re
https://www.statista.com/outlook/amo/online-gambling/south-america
http://www.statista.com/topics/9877/gambling-in-latin-america/#topicOverview
http://www.statista.com/outlook/amo/online-gambling/argentina
https://www.cronista.com/columnistas/la-revolucion-del-juego-online-en-argentina-y-su-regulacion/
https://www.infobae.com/salud/2024/06/26/ludopatia-la-ciudad-no-habilitara-nuevas-licencias-de-apues
https://www.infobae.com/salud/2024/06/26/ludopatia-la-ciudad-no-habilitara-nuevas-licencias-de-apues
https://www.infobae.com/salud/2024/06/26/ludopatia-la-ciudad-no-habilitara-nuevas-licencias-de-apues
https://www.statista.com/topics/9877/gambling-in-latin-america/#topicOverview
https://www.statista.com/topics/9877/gambling-in-latin-america/#topicOverview
https://istoedinheiro.com.br/bets-sobe-para-69-o-numero-de-empresas-autorizadas-a-operar-no-brasil-v
https://istoedinheiro.com.br/bets-sobe-para-69-o-numero-de-empresas-autorizadas-a-operar-no-brasil-v
https://www.infomoney.com.br/onde-investir/14-da-populacao-brasileira-apostou-ao-menos-uma-vez-em-20
https://www.infomoney.com.br/onde-investir/14-da-populacao-brasileira-apostou-ao-menos-uma-vez-em-20
https://zimpler.com/pt/blog/insights-exclusivos-sobre-o-crescente-mercado-online-de-igaming-no-brasi
https://www.vixio.com/research/latin-america-online-outlook-2023
https://www.latercera.com/la-tercera-pm/noticia/el-gobierno-se-mete-en-las-casas-de-apuestas-el-deta
https://www.latercera.com/la-tercera-pm/noticia/el-gobierno-se-mete-en-las-casas-de-apuestas-el-deta
https://www.latercera.com/la-tercera-pm/noticia/el-gobierno-se-mete-en-las-casas-de-apuestas-el-deta
https://www.theclinic.cl/2023/09/13/casas-de-apuesta-explicacion-consecuencias-fallo-corte-supremade
https://www.elmostrador.cl/noticias/pais/2024/04/03/los-aspectos-mas-polemicos-de-la-futura-ley-de-a
https://www.elmostrador.cl/noticias/pais/2024/04/03/los-aspectos-mas-polemicos-de-la-futura-ley-de-a

@ RESPONSIBLE GAMBLING: CONSUMER INSIGHTS AND TRENDS IN LATIN AMERICA

References

® ‘Estrategia Nacional de Juego Responsable’ (Superintendencia de Casino de Juego) <https://www.scj.gob.cl/>accessed February 2025.

*®Chile moves to regulate online gambling with 20% tax on operator gross income’ (NEXT.io) <https://next.io/news/regulation/chile-

moves-to-regulate-online-gambling-with-20-tax-on-operator-gross-income/> accessed February 2025.

"1 Cuanto han crecido las apuestas en linea en Colombia?’ (E! Pais)

<https://www.elpais.com.co/economia/cuanto-han-crecido-las-apuestas-en-linea-colombia.html>accessed February 2025.

' ‘Apuestas deportivas creceran 40% en Colombia este 2024 por cuenta de los grandes eventos’ (Forbes)

<https://forbes.co/2024/08/28/deportes-2/apuestas-deportivas-creceran-40-en-colombia-este-2024-por-cuenta-de-los-

grandes-eventos>accessed February 2025.

¥ ‘Apuestas en lineaimpulsaron incremento del PIB colombiano durante segundo trimestre de 2024’ (Coljuegos)

<https://www.coljuegos.gov.co/publicaciones/306981/apuestas-en-linea-impulsaron-incremento-del-pib-colombiano-durante-

segundo-trimestre-de-2024/> accessed February 2025.

29Durante 2023, los operadores de juegos en linea transfirieron 317.977 millones de pesos al sector salud (Semana)

<https://www.semana.com/economia/empresas/articulo/durante-2023-los-operadores-de-juegos-en-linea-transfirieron-317977-

millones-de-pesos-al-sector-salud/202443/> accessed February 2025.

# ‘Apuestas en lineaimpulsaron incremento del PIB colombiano durante segundo trimestre de 2024

<https://www.coljuegos.gov.co/publicaciones/306981/apuestas-en-linea-impulsaron-incremento-del-pib-colombiano-durante-

segundo-trimestre-de-2024/>accessed February 2025.

?2:Gambling - Worldwide’ (Statista) <http:/statista.com/outlook/amo/online-gambling/peru#:~:text=Revenue%20in%20the%20
Online%20Gambling,US%24420.60m%20by%202029> accessed February 2025.

2 Gambling - Worldwide’ (Statista) <https://www.statista.com/outlook/amo/gambling/worldwide> accessed February 2025.

24E1 90% de apuestas deportivas en Pert corresponden al fitbol’ (Gestion) <https://gestion.pe/economia/el-90-de-apuestas-

deportivas-en-peru-corresponden-al-futbol-nndc-noticia/#google_vignette>accessed February 2025.

?®Peru’s Regulated Gambling Market’ (ENV)
<https://www.gob.pe/institucion/mincetur/normas-legales/4743535-005-2023-mincetur> accessed February 2025.

%% Decreto Supremo N.° 005-2023-MINCETUR'’ (Gobierno del Pert)
<https://www.gob.pe/institucion/mincetur/normas-legales/4743535-005-2023-mincetur> accessed February 2025.

# “Toda apuesta deportiva online en el Perti pasara a pagar un nuevo impuesto desde enero del 2025: ;,cuénto perdera cada jugador?’

(Infobae) <https://www.infobae.com/peru/2025/01/19/gobierno-posterga-la-aplicacion-del-impuesto-selectivo-al-consumo-del-1-

para-juegos-y-apuestas-online-hasta-julio-de-2025/> accessed February 2025.



https://www.scj.gob.cl/
https://next.io/news/regulation/chile-moves-to-regulate-online-gambling-with-20-tax-on-operator-gros
https://next.io/news/regulation/chile-moves-to-regulate-online-gambling-with-20-tax-on-operator-gros
https://www.elpais.com.co/economia/cuanto-han-crecido-las-apuestas-en-linea-colombia.html
https://forbes.co/2024/08/28/deportes-2/apuestas-deportivas-creceran-40-en-colombia-este-2024-por-cu
https://forbes.co/2024/08/28/deportes-2/apuestas-deportivas-creceran-40-en-colombia-este-2024-por-cu
https://www.coljuegos.gov.co/publicaciones/306981/apuestas-en-linea-impulsaron-incremento-del-pib-co
https://www.coljuegos.gov.co/publicaciones/306981/apuestas-en-linea-impulsaron-incremento-del-pib-co
https://www.semana.com/economia/empresas/articulo/durante-2023-los-operadores-de-juegos-en-linea-tra
https://www.semana.com/economia/empresas/articulo/durante-2023-los-operadores-de-juegos-en-linea-tra
https://www.coljuegos.gov.co/publicaciones/306981/apuestas-en-linea-impulsaron-incremento-del-pib-co
https://www.coljuegos.gov.co/publicaciones/306981/apuestas-en-linea-impulsaron-incremento-del-pib-co
http://statista.com/outlook/amo/online-gambling/peru#:~:text=Revenue%20in%20the%20Online%20Gambling,
http://statista.com/outlook/amo/online-gambling/peru#:~:text=Revenue%20in%20the%20Online%20Gambling,
https://www.statista.com/outlook/amo/gambling/worldwide
https://gestion.pe/economia/el-90-de-apuestas-deportivas-en-peru-corresponden-al-futbol-nndc-noticia
https://gestion.pe/economia/el-90-de-apuestas-deportivas-en-peru-corresponden-al-futbol-nndc-noticia
https://www.gob.pe/institucion/mincetur/normas-legales/4743535-005-2023-mincetur
https://www.gob.pe/institucion/mincetur/normas-legales/4743535-005-2023-mincetur
https://www.infobae.com/peru/2025/01/19/gobierno-posterga-la-aplicacion-del-impuesto-selectivo-al-co
https://www.infobae.com/peru/2025/01/19/gobierno-posterga-la-aplicacion-del-impuesto-selectivo-al-co

@ RESPONSIBLE GAMBLING: CONSUMER INSIGHTS AND TRENDS IN LATIN AMERICA

Survey Data

How often do you bet online?

(Answered by survey respondents who reported betting on online games)

_Argentina | Brazi ] __chie | Colombia_|Peru

Every Day 7% 13% 7% 9% 1%

More than once a week 26% 30% 23% 31% 34%
At least once a week 30% 30% 24% 27% 30%
Once or twice a month 27% 19% 29% 20% 17%

Rarely, only on specific occasions

. . 10% 9% 18% 14% 8%
(e.g., when prizes are high)

Which of the options below best reflects your reality with betting games?

(Answered by survey respondents who reported not betting on online games)

|_Argentina | Brazi ] chie | Colombia_|Per

I've bet/played before, but | no 3% 1% 4% 31% 19%

longer do

I've thought about betting/playing,

30% 25% 37% 35% 45%
but never tried ’ ’ ’ ’ ’

I have no interest in betting/games 48% 53% 39% 34% 36%
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You mentioned that you stopped playing betting games. Could you tell us which of the
options below best represents your motivation?
Select all that apply (Answered by survey respondents who reported betting in the past, but no longer do so)

|_Argentina | Brazil | Chile ] Colombia | e

| got bored 38% 13% 31% 30% 21%

I was spending too much time on these games

and bets 21% 13% 6% 7% 21%
llost trust in betting companies 29%, 31% 28% 220y, 17%
I had to stop due to medical advice 6% 3% 0% 0% 3%
llost alot of money, never had luck 38% 28% 31% 35% 24%
My spouse/family said | needed to stop 15% 9% 6% 4% 10%
I was scammed on online betting platforms 9% 25%, 8% 13% 7%

| stopped betting/playing due to the high

financial risks 26% 22% 28% 39% 31%
Lack of privacy and security of personal data 3% 6% 17% 2% 10%
Limited variety of games and betting options 9% 0% 0% 0% 7%
Ip_)iclzilgizltransparency in bonus and reward 15% 16% 7% 9% 7%
Slow and complicated withdrawal options 9% 22% 8% 7% 14%
None of the above 3% 9% 1% 0% 3%

Other 0% 0% 0% 2% 3%
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Is there a reason why you don’t bet / play online?
Select all that apply (Answered by survey respondents who reported ‘I've thought about betting/playing, but never tried’

or ‘l have no interest in betting/games’)

|_Argentina | Brazil | Chile ] Colombia | Per |

| believe online betting platforms are rigged

not to reward bettors 21% 33% 25% 24% 1%
I'm afraid of losing all my money or becoming

addicted 21% 33% 39% 34% 31%
[ think betting is a waste of money 320, 29% 29004, 30% 6%
[ think it’s morally wrong 12%, 18% 4% 9% 5%
I don’t trust betting companies, they have a

bad reputation 19% 26% 21% 19% 7%
I have no interest in betting 38% 30% 26% 6% 23%
Lack of regulations to protect against fraud )

and gambling addiction 17% 25% 20% 26% 8%
| believe betting involves high financial risks 33% 31% 42% 37% 26%
Lack of educational information on managing ) . . . .
betting and responsible gambling 13% 13% 15% 18% 12%
| prefer to bet outside the internet 6% 7% 6% 8% 6%
| don’t understand how these betting ) ; . . ;
platforms work 17% 21% 31% 25% 21%
None of the above 8% 7% 20/, 5% 6%

Other 0% 0% 0% 1% 1%
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What do you consider most important regarding the regulation of betting ads/advertising?
Select all that apply (Answered by all survey respondents)

|_Argentina | razil | Chile ] Colombia_| e

Restrict ads/advertising based on user

0, (0) 0, 0, 0,
age (only for +18) 50% 43% 43% 44% 33%
Limit the amount and frequency of ads 34% 30% 33% 320, 23%
Require ads to include clear information

0, 0, 0, [0)
about the risks of betting and gambling 42% 51% 46% 50% 40%
Impose restrictions on advertising and 504 19% 18% 189 120,
ads at specific times of the day 5% 9% ¢ 8% 0
Ensure that ads do not encourage
impulsive or excessive betting 41% 43% 40% 42% 35%
Prohibit advertising on players’ sports 0 o 5
team jerseys 16% 15% 14% 1% 7%
Prohibit advertising that uses celebrities or o o o o o
influencers to promote these games and bets 23% 26% 24% 20% 1%
Ensure ads comply vy|th Iegal standards and 3204 44% 46% 47% 39%
only appear on legalized sites
I don’t know 5% 3% 3% 4% 5%

None of the above 2% 4% 2% 2% 2%
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What factors do you consider when choosing an online betting platform?
Select all that apply

(Answered by survey respondents who reported betting on online games)

_Argentina_]__Brazil | _chile | Colombia | Peri

Competitive prices/odds 21% 35% 31% 39% 31%
Variety of games offered by the platform 31% 31% 38% 40% 34%
Platform user reviews and recommendations 29%, 34% 33% 320, 26%
Safety and reliability 51% 61% 54% 57% 46%
High-quality graphics and animations 15% 21% 17% 290/, 18%
Easy navigation and user-friendly interface 27% 39% 31% 38% 26%
Fast and reliable payment methods 58% 60% 53% 58% 53%
Fast and efficient customer support 32% 49% 33% 35% 31%
Exclusive bonuses and rewards 36% 37% 38% 48% 39%
Recommendations from friends and family 31% 25% 23% 29% 27%
Number of winners and prizes awarded 24% 27% 35% 31% 30%
Prize/reward value 44% 43% 53% 52% 44%
Availability of a smartphone app 25% 29% 26% 37% 34%
None of the above 1% 0% 1% 1% 1%

| don’'t know 1% 1% 1% 0% 0%
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What types of betting games do you prefer to play? Select all that apply

(Answered by survey respondents who reported betting on online games)

|_Argentina | razi | Chile | Colombia | Peru |

Slot games 61% 43% 65% 45% 60%
Crash games 6% 26% 1% 12% 10%
Roulette 51% 55% 60% 60% 59%
Blackjack 27% 22% 29% 32% 28%

Poker (including Texas Hold’em

and Three-Card Poker) 14% 20% 7% 21% 19%
Baccarat 5% 8% 9% 10% 8%
Video Poker 9% 19% 15% 17% 20%
Bingo 36% 43% 42% 60% 49%
Craps 20% 5% 23% 30% 29%
Live Dealer Games 12% 14% 12% 9% 1%

Specialty Games

(e.g., Pachinko, Sic Bo) 10% 15% 12% 10% 1%

None of the above 3% 5% 2% 3% 5%

Other 1% 4% 5% 3% 3%
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What are your main concerns when betting or playing online
betting games? Select all that apply

(Answered by survey respondents who reported betting on online games)

|_Argentina | __Brazi ] chie | Colombia_|Peru

How much the platform will deduct

0, 0,

from my winnings 26% 23% 27% 32% 29%
I'm afraid of my family’s reaction when ) ) ; ; ;
they find out | bet/play 10 % 13 Yo 14% 17% 14%
I'm afraid that betting will become an ) ; ) ) ;
addiction 31% 39% 29% 41% 31%
Facing financial difficulties if | don’t win 30% 26% 25% 329, 24%,
That the betting platform is not 5 5 ) ) )
trustworthy 53% 55% 62% 55% 52%
That | will spend too much time betting 5 5 5 ) )
and miss out on other opportunities 26% 26% 28% 34% 25%
That my personal or banking data are 5 5 5 5 5
not secure 45% 51% 57% 54% 53%
I'm afraid of acting impulsively or

30% 37% 27% 33% 28%

irrationally when betting

I have no concerns 4% 5% 2% 3% 3%
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Indicate your level of agreement with the following statements:

. Strongly agree . Agree

| believe betting platforms
are rigged and this prevents

people from winning

43%

ARGENTINA

32%
40%

©

BRAZIL

q 45%
CHILE
43%
A4
COLOMBIA

‘ ' 43%

PERU

(Answered by all survey respondents)

. Neither agree nor disagree . Disagree

Betting companies should
mobilize to help people with
gambling addiction

33%
42%

41%
40%

48%

34%
48%

53%

. Strongly disagree

Betting companies do not care
about the safety and well-being
of the public

28%
38%

29%
40%

40%

46%

42%
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Indicate your level of agreement with the following statements:

(Answered by all survey respondents)
. Strongly agree . Agree . Neither agree nor disagree . Disagree . Strongly disagree

I am concerned that betting Online betting platforms | believe professional athletes
companies are advertising should have stricter policies should not be allowed to bet
to teenagers and children to verify players’ age on sports matches

51% 47% 21%
41% 31%
- 6% 17%
ARGENTINA 5% 290,
1% 8%

47%
38%

©

BRAZIL

52% 30%
30%
12%
20%
8%
45% 5% 24%
38% 41% 30%
19%
21%
6%

&

CHILE
44% 43% 23%
39% 43% 30%

L 4 17%

COLOMBIA 22%
8%
41% 44%
‘ ' 42% 45% 36%
6% 5%
PERU 9% 4% 25%

2% 1%
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Indicate your level of agreement with the following statements:

(Answered by all survey respondents)

. Strongly agree . Agree . Neither agree nor disagree . Disagree . Strongly disagree

| believe there are sports
matches where the results
are rigged to favor bettors

40%

ARGENTINA

30%
44%

©

BRAZIL

q 49%
CHILE
46%
\ 4
COLOMBIA

‘ ' 43%

PERU

| believe more should be
done to regulate betting
ads/advertising

47%

36%
46%

48%

49%

53%




@ RESPONSIBLE GAMBLING: CONSUMER INSIGHTS AND TRENDS IN LATIN AMERICA

How do you manage your budget for betting or games?

(Survey respondents who reported betting on online games)

_Argentina ] __Brazil | chile | Colombia | Peri

I set a budget before betting and always stick

(0) 0, (0) 0, 0,
toit (I stop playing when | reach the limit) 3(% s 2 e 2
| set a budget before betting, but
sometimes | exceed that budget 13% 15% 1% 13% 14%
I have a general idea of how much I'm willing 5 18% 149 16% 20%
to spend, but | don’t set a specific budget 18% o 0 6% ¢
| don’t set any budget and bet/play casually 15% 15% 16% 16% 11%
| adjust my budget based on my wins/losses 17% 16% 23% 19% 23%
Other 0% 0% 0% 0% 1%

What do you do when you win money from online betting? Select all that apply

(Answered by survey respondents who reported betting on online games)

_Argentina ] __Brazil | chile | Colombia | Peru

| save it 46% 44% 37% 43% 46%
| spend it on non-essentials 15% 15% 17% 15% 12%
| use it to pay bills or daily expenses 30% 33% 29% 47% 33%
[ reinvestin more bets 24% 28% 32% 34% 30%
I make a planned purchase 18% 21% 17% 25% 23%
I spend it on a special occasion 24% 22% 23% 29% 28%
| use it to pay debts 29% 22% 31% 38% 33%
| contribute to donations or charity 5% 9% 7% 8% 7%

| have never won 2% 5% 5% 3% 1%
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On average, how much do you spend on betting or gambling per month?

Answered by survey respondents who reported betting on online games | This question was asked using each country’s local currency

- Argentina

Lessthan 8000 ARS 38% Lessthan 50 BRL 23%
Between 8100 and 15000 ARS 25% Between 50 and 100 BRL 30%
Between 15100 and 30000 ARS 20% Between 101and 200 BRL 23%
Between 30100 and 70000 ARS 1% Between 201and 500 BRL 15%
More than 70000 ARS 4% More than 500 BRL 6%
More than 150000 ARS 3% More than 1000 BRL 3%

*B chile M| /ombia

Lessthan 5000 CLP 17% Lessthan 5000 COP 7%

Between 5000 and 10000 CLP 32% Between 5000 and 10000 COP 14%
Between 15001and 30000 CLP 29% Between 10001and 20000 COP 18%
Between 30001and 50000 CLP 15% Between 20001and 50000 COP 30%
More than 50000 CLP 5% More than 50000 COP 17%
More than 100000 CLP 3% More than 100000 COP 15%

Lessthan 50 PEN 25%
Between 50 and 100 PEN 35%
Between 101and 200 PEN 25%
Between 201and 500 PEN 10%
More than 500 PEN 2%

More than 1000 PEN 4%
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What would make you feel safer with online betting? Select all that apply

(Answered by survey respondents who reported betting on online games, or reported: ‘I've bet/played before,
butIno longer do’ or ‘I've thought about betting/playing, but never tried’)

_Argentina ] __Brazil__| _chile | Colombia | Peru

The betting platform is well known to me 44% 32% 47% 53% 42%
Itis a national platform 30% 230/, 39% 34% 26%
Itis aforeign platform 6% 7% 6% 6% 7%

| am sure that the platformis legal and

registered 53% 59% 63% 61% 51%
Influencers and/or football teams sponsor ) 5 5 ) )
the platform 12% 12% 16% 20% 19%
The platform is easy to navigate 33% 35% 44% 49% 32%
Knowing clearly how much the platform 5 5 5 5 5
will deduct from my winnings 24% 3% 35% 34% 25%
The platform offers a variety of payment 5 5 5 5 5
and withdrawal methods 51% 38% 51% 54% 47%
Having experience in the segment I'm 5 299 570 204 8%
betting on (e.g., sports, poker, games, etc.) 20% 9% % 32% 8%
The platform provides information or 5 5 5
messages about responsible gambling 28% 38% 31% 36% 33%
Other 0% 2% 0% 0% 0%

Do you know where to seek help if you or someone you know
has gambling-related problems?

(Answered by all survey respondents)

_Argentina ] __Brazil | _chile | Colombia | Peru

Yes, | know exactly where to go 32% 26% 26% 23% 33%
| have some idea, but I’'m not sure 33% 32% 30% 30% 31%
No, | don’t know where to seek help 18% 26% 28% 34% 22%

I've never thought about it 17% 15% 16% 14% 14%
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Mark your level of agreement with the following statements:

(Answered by survey respondents who reported betting on online games)

. Strongly agree . Agree . Neither agree nor disagree . Disagree . Strongly disagree

I would be willing to bet on a site or | would prefer to choose a | tried to reduce my stakes,
app that sponsors a team (football, gambling company that sponsors but could not
for example) that | don’t support my favourite team over others

A 41% 41%
-wr
ARGENTINA 40%
@ 40% 41% 21%
BRAZIL 329,
25%

41% 42% 23%

&

CHILE 35%

23%

51% 44% 25%
\ 4
COLOMBIA 33%
50% 44% 25%

PERU 36%
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Do you know the laws regarding betting and gambling in your country?

(Answered by all survey respondents)

|_Argentina | razi | Chile ] Colombia | e

Yes, I've read a lot about it 16% 15% 15% 14% 17%

I have some knowledge about it 36% 37% 31% 35% 33%

No, | don’t know anything about

) 0 0 0 0
betting and gambling laws 42% 39% 48% 44% 44%

I’'m not sure 6% 9% 6% 7% 6%

Where and how do you find out about gambling laws in your country?
(Answered by survey respondents who responded: ‘Yes, I've read a lot about it’ or | have some

knowledge about it’in the previous question)

_Argentina_] __Brazil | chile | Colombia | Peri

On specialised websites about the

0, 0,

gambling market 54% 44% 57% 65% 68%
In magazines and newspapers ) ) ) ) )
(printed or online) 18% 25% 22% 28% 23%
On television or radio 31% 33% 28% 30% 21%
On social networks oninfluencers’ profiles 230/, 31% 24% 299, 33%
In groups on messaging apps like

WhatSApp or Telegram 170/0 180/0 150/0 200/0 170/0
Online forums and communities 26% 26% 27% 28% 23%

YouTube videos where experts comment
on new developments and changes to 27% 40% 220/, 35% 32%
gambling laws in my country

On government websites and pages 33% 23% 33% 43% 26%

| have no concerns 1% 0% 2% 1% 0%
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